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Lively Soweto welcomes
FIFA Confederations
Cup roadshow

NEWS/NUUS

THE Deputy President of
the Republic of South
Africa, Ms Baleke Mbete,
led a roadshow through the
streets of Johannesburg’s
famous Soweto township to
promote the upcoming
FIFA Confederations Cup
2009 on Tuesday, April 14.

Accompanied by an
entourage which included
the Chief Executive Officer
of the 2010 FIFAWorld Cup
Organising Committee
(OC), Dr Danny Jordaan,
2010 football ambassadors
Philemon Masinga and
Kalusha Bwalya and the
Official Mascot of the 2010
FIFA World Cup, Zakumi,
Ms Mbete took to the
Soweto streets and
shopping malls to
encourage South Africans
to attend the Confederations
Cup - which kicks off on
June 14 - in large numbers.

With only two months to
go before the
Confederations Cup, the
roadshow, which filled the
streets of Soweto with the
familiar sound of

vuvuzelas, was the perfect
opportunity to rally South
Africans behind the
tournament, with Ms Mbete
visiting popular Soweto
shopping malls
Baragwanath and Jabulani,
before making a final stop
at the Maponya Mall.

At Maponya Mall, the
Deputy President was met
by the mall’s founder,
renowned Soweto
businessman Richard
Maponya. She was also met
at the mall by South African
football legend Lucas
Radebe at a branch of FNB
bank, the bank at which
South African residents
have been able to apply for
tickets for both the FIFA
Confederations Cup 2009
and 2010 FIFA World
Cup.

While at the FNB
branch, Ms Mbete was
taken through the process of
applying for
Confederations Cup tickets
by the bank’s staffers,
thereafter completing a
mock ticket application.

“As South Africans we
have to do what we normally
do. We must be hospitable,
we must welcome people to
our home. We are a
welcoming nation and the
FIFA Confederations Cup in
June and next year’s FIFA
World Cup is our chance to
share our culture with the rest
of the world.

As South Africans we
need to get our tickets for
these events early, in order to
be part of it,” said Deputy
President Mbete, who
encouraged the crowds to
apply for their FIFA
Confederations Cup tickets.

“We have just gone
beyond 300 000 ticket
applications, which means
applications for more than 50
per cent of the tickets for the
Confederations Cup have
now been made, but we want
to make sure the stadiums are
full when the likes of Torres
and Kaka, and even our very
own Bafana, take to the field.
It is important that you apply
for your tickets now,” said Dr
Jordaan.

Riverspray Lifestyle Estate
... where quality lifestyle awaits you
Urban lifestyle development on the
Vaal River nears completion:
Riverspray Lifestyle Estate, the 48 hectare
security estate situated on the banks of the
Vaal River, a mere 25 minutes from
Johannesburg South, is blossoming. A
range of one and two bedroom apartments,
two and three bed duplexes, single
residential plots, boathouses and 15
hectares of landscaped open space with a
range of amenities for exclusive use of the
residents completes the impressive
picture.
The vision:
More than two years ago the developers
stood on the bare piece of land that is now
known as Riverspray. As always with doing
something from scratch, an idea, a plan, a
vision needs to be imagined before
anything can materialise. Having an idea is
one thing. People have ideas all the time.
Having a vision is something else entirely
because that involves the intricate sum of
ideas. Being able to turn that vision into a
reality is the difficult part because that takes
courage and conviction. That is rare
indeed.

Riverspray defines this. A vacant tract
of land sparked an idea. That idea grew into
a vision - a vision promising that a small
part of the world could be changed into
somewhere special. A vision that ensured
people enjoyed a secure quality life which
included an array of water-sports and
facilities. A vision that inspired a place
where one could enjoy beautiful
surroundings in an urban world.

A vision that made it possible for people
to live this reality at an affordable price!

Two and a half years ago that was the
Riverspray dream and 2009 sees that dream
become real. In a matter of months the
development will have been completed.
Unique value:
There does not seem to be another
development like Riverspray. Nothing
presently exists, and possibly nothing will
exist in future which offers this lifestyle in
an urban environment, at these prices.

As the developer, Mr Wynand
Haywood, points out, "I don’t know of
anybody who has to make the difficult
choice when getting home from work of
whether to water-ski, play on the rugby
field, hit a few irons on the mashie golf
course or simply wander down to the river
and enjoy a beer with a buddy! "

The diversity on offer is astounding. Co-
developer Mr Willem Brooks, a local of
Vanderbijlpark was quick to point out
Riverspray’s enviable location by saying,
"This is the last piece of developable land
with Vaal River frontage on the Gauteng
side of our region. Anything built in future
is going to be very, very expensive. This
development and the investment therein
will stand the test of time."
70% sold out:
The development is 70% sold out, with the
first of these properties currently being
transferred.

Over the course of the next few months,
the remainder of these properties will
register. During this period the boathouses
will be built and the landscaping of the open
area completed.

This year will herald the completion of
the urban ‘oasis’ named Riverspray.
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